
A R T  D I R E C T O R  /  G R A P H I C  D E S I G N E R  /  P H O T O G R A P H E R

Project Manager / Graphic & Web Designer
- DIGITALSTAGE INC., Tokyo
• Direction and design of website templates
• UI/UX design for digital products and software
• Creation of newsletters, logos, and product-related visual materials

Freelance Graphic Designer & Photographer
- France / International
• Design and production of visual materials: branding, print and digital graphic design, 
   commercial photography
• Creation of websites, posters, event flyers, logos, and communication materials
• Collaboration with institutions, small businesses, and artists
   Key clients: UN-Habitat, N9 Notaires (Paris), Force Marketing Co. (Japan),    
   local artists and SMEs

Online Shop Manager & Designer
- LOFTY U.K., London
• Full management of online store: content, purchasing, customer relations
• Graphic and visual design for e-commerce platform

• Design of music event flyers, websites, and logos
• Creative assistant work: photography, interior design

Freelance Graphic & Web Designer
- UK / International

07.2013 -12.2016

2017 – Present

Web designer
- BLANC INC., Tokyo
• Design of websites for product campaigns, including digital cameras for Canon
• Collaboration with major corporate clients
   Key clients: : Rakuten, Suntory, Konica Minolta Japan, Kewpie Corporation

04.2006 - 03.2011

06.2012- 04.2014

P R O F E S S I O N A L  E X P E R I E N C E

E D U C A T I O N

2002-2006

2017-2019

Aichi Sangyo University
Bachelor’s Degree (Bac+4), 
Fine Arts, Graphic Design

French Language Studies
DELF B1 

S K I L L S

• Art Direction
• Branding & Visual Identity
• Print & Digital Graphic Design
• Commercial & Artistic 

Photography

P O R T F O L I O

Available upon request

• Japonais : Native
• Anglais : Professional
• Français : Professional

L A N G U A G E S

• Adobe Photoshop, Lightroom
• Adobe Illustrator, XD
• Adobe InDesign
• Canva

T O O L S

AYANO 
FUKUOKA

works@ayanofukuoka.com  +33 (0)6 51 93 39 82

Freelance Graphic Designer & Photographer based in France, creating visual projects ranging from branding and visual 
identity to commercial photography, print, and digital design. I work with institutions, artists, and creative organizations, 
combining conceptual thinking with pragmatic execution.



Website design for the African Clean Cities Platform, an initiative focused on knowledge 
sharing and the promotion of sustainable solutions for urban waste management in Africa, 
in line with the Sustainable Development Goals.
The website was designed to ensure clear navigation, easy access to multilingual content 
(French, English and Arabic), and a well-defined structure for key information, while main-
taining readability across technical resources and data.
The project was developed in close coordination with the technical team to meet editorial 
and institutional requirements.
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AC C P Af r i ca n  C l ea n  C i t i e s  P l atfo r m
Website
https://www.africancleancities.org/
Client: ONU-Habitat  Web Developer: Birubi Inc.  Languages: English, Spanish, Arabic
Role: Website Design   
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Design and layout of Leaving No One Behind, an 82-page institutional report produced for 
UN-Habitat in English, Spanish and French.
The work focused on organising complex, multilingual content to ensure clarity, visual 
consistency and smooth reading throughout the publication, in accordance with United 
Nations editorial standards.
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U N - H a b i t at
Report  “Leaving No One Behind”
https://unhabitat.org/
Client: UN-Habitat  Languages: English, Spanish, French
Role: Layout Design
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Initial explorations for the visual identity

End-to-end visual and interface design for Channels Me, a SaaS platform developed 
by Messaging Me for managing, organising and publishing content on WhatsApp channels for 
brands and communities.
The scope included logo design, brand guidelines, website design and dashboard interfaces, with a 
strong focus on usability, information clarity and visual consistency across the platform.
The overall goal was to create a clear, accessible and scalable product experience, supporting both 
everyday use and content management in a SaaS environment.
Project developed in collaboration with the foreverbije development team.
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C h a n n e l s  M e
Visual  Identity  & Platform UI
https://channels-me.com/
Client: Messaging Me Web Developer: foreverbije  Languages: English, French
Role: Logo Design & Charte graphique, Website & Dashboard Design
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Design of the landing page for EXO-RECELL SERUM, a beauty serum developed by Force Market-
ing Co. and rooted in Japanese regenerative medicine research.
The visual direction brings together scientific credibility and refined aesthetics, using a violet colour 
palette to express a premium positioning, supported by a clear content structure focused on product 
understanding and conversion.
Project realised in collaboration with the development team at Birubi Inc.
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E XO - R E C E L L  S E R U M
Landing Page
https://store.beautystyling.net/pages/exo-recell-serum
Client: Force Marketing Co.  Web Developer: Birubi Inc. Languages: Japanese
Role: Website Design 
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Design of wall graphics for the Force Marketing Co. booth at BEAUTY WORLD JAPAN Tokyo, 
based on the main visual of the EXO-RECELL SERUM landing page.
The wall, measuring 600 cm by 270 cm, was designed in relation to the booth layout, furniture and 
make-up stations, ensuring visual continuity between the digital identity and the physical exhibition 
space.
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E XO - R E C E L L  S E R U M
Expo Wall
https://store.beautystyling.net/pages/exo-recell-serum
Client: Force Marketing Co.  Languages: Japanese
Role: Wall Graphic Design
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Design of the visual universe for PASURIRE LUXS, a facial treatment device positioned within a 
mature, high-end market.
The project began with visual research and concept development to define an elegant, structured and 
distinctive identity aligned with the product’s premium positioning.
This direction was then applied across multiple formats, including visual guidelines, landing page 
design, exhibition wall graphics, product leaflet design and subtitles for the explanatory video, 
ensuring consistency across both digital and physical touchpoints.
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PA S U R I R E  L U X S
Visual  Identity  & Mult i - format
https://store.beautystyling.net/pages/パスリルリュクス
Client: Force Marketing Co.  Web Developer: Birubi Inc.  Languages: Japanese 
Role: Visual Concept Development, Art Direction , Web Design Spatial Graphic Design , Print Design , Video Subtitle Design
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P A S U R I R E L U X Sのターゲットと「ラグジュアリー」の解釈01
デザインリサーチ

彼女たちが求める�ラグジュアリーさ�と購買意欲を刺激するデザイン要素

ターゲットは「安心して投資できる上質さと、自分を高める特別感を感じられるデザイン」に

ラグジュアリーを見出すのでそのようなデザインだと購買意欲を刺激しやすいです。

科学的信頼感
安心感

高機能や効果の裏付
けをさりげなく提示

クリーンで整ったデ
ザインで投資価値を
納得させる

製品やパッケージが
「自分だけの特別な
体験」を感じさせる

余白を活かしたミニ
マルなレイアウトで
落ち着きと上品さを
演出

白・パールグレー・
シャンパンゴールド
など落ち着いた高級
カラー

光沢×マットの質感
コントラストで視覚
的に上質感を演出

タイポグラフィや色
使いでクラシックさ
と現代的洗練を両立

モダンなデザインに
上品なアクセントを
加える

「予防美容」「自分
へのご褒美」などの
前向きなメッセージ

科学的根拠や機能性
をラグジュアリーに
見せ、購買を後押し

自己肯定感
特別感

上質美・洗練美
エレガントさ

クラシックと
トレンドの融合

未来への投資を
正当化する演出

Ayano FUKUOKA 08.09.2025

2025年の美容業界における広告デザイントレンド

光沢や質感、シズル感の強調：商品の質感や美しさをリアルに訴求する表現

現代的で洗練されたライフスタイルと共感を大切にする表現

02
2025デザイントレンド分析

商品の光沢や質感を強調することで、視覚的に美しさや新鮮さを訴求し、

購買意欲を高める効果があります。

k u w a y a m a ジュエリー 製造・販売における信頼性とエレガンスを

兼ね備えたデザインが特徴なサイトダイナミックなタイポグラフィも◎。

自然や健康にやさしく配慮しながら、自分らしく心地よく過ごせる時間や

暮らしを想像させる表現が人気です。洗練されたデザインで上質な特別感

を感じさせ、共感と余裕のあるライフスタイルを連想させます。

b e a u t y ( s h o p i f y t h e m e )

S K I N C A R E L O U N G E B Y O R B I S

Ayano FUKUOKA 08.09.2025

A案 :ミニマルで洗練04
グラフィックチャート案

ミネラルホワイト

清潔感と科学的な透明感

ディーププラム

高級感と深み

シルバーグレイ

先進性・テクノロジー感

スモーキーベージュ

やさしさと安心感のバランス

シャンパンベージュ

温かみ と エレガンス

クリスタルブルー

科学的信頼感を象徴

※アクセント色

静かな高級感 × 科学的信頼 × やさしい洗練

Ayano FUKUOKA 08.09.2025
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Website Exhibition walls

Leaflet 

Video visuals



Redesign of the corporate website for N9 Notaires, based on the existing site and reorgan-
ised into seven main sections.
While the black-and-white identity was retained, the work focused on typography, layout 
and spacing to improve readability and give the site a more contemporary tone.
Project developed in collaboration with the foreverbije development team.
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N 9  N o t a i r e s
Website
http://n9notaires.fr/
Client: N9 Notaires  Web Developer: foreverbije  Languages: English, French
Role: Website Design 
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Design of a poster announcing the availability of Le Pain de la Levée bread at La Cave du Théâtre.
Displayed at the point of sale, the poster was created within an existing graphic framework, using 
imposed typography and logo, while ensuring clear communication and strong visibility.
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L e  Pa i n  d e  l a  L evé e
Poster

Client: Le Pain de la Levée Context: A�chage pour La Cave du Théâtre
Role: Poster Design
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Photography and flyer design for yoga classes by Le Yoga Des Panthères.
The visual approach aims for balance, avoiding overly spiritual or overly athletic references, to 
present yoga as an accessible and welcoming practice through a contemporary and calm visual 
language.
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L e  Yo g a  D e s  Pa n t h è r e s
Photography & Flyer
https://www.yogapanthere.com/
Client: Le Yoga Des Panthères
Role: Photography / Flyer Design
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Visual concept and interior design for TOKYO BOOM, a vegan, queer-friendly Japanese fast-food 
restaurant in Vienna.
The project uses a bold, colourful and playful graphic language inspired by Japanese pop culture, 
combining illustration and spatial design to create an immersive, joyful and instantly recognisable 
environment.
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TO K YO  B O O M
Spatial  Design & I l lustration

Client: TOKYO BOOM
Role: Spatial Design / Illustration
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Design of multiple packaging lines for TOPHY, a Tokyo-based brand combining the ideas of HITO 
(human) and PHYTO (plant).
The work includes a pop and approachable series of herbal tea sachets, alongside more restrained 
packaging for essential oils and botanical teas, reflecting quality, clarity and visual coherence across 
the range.
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TO P H Y
Packaging
https://www.dgsphytreat.com/
Client : TOPHY by Dgs.Phytreat
Rôle : Packaging Design
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【TOPHY huile essentielle】 - Essential oil

【TOPHY Infusette herb-ty】 - Herbal tea

【TOPHY tisane】 -  Herbal tea



Logo design for a takeaway specialising in gimbap and Korean soups, located in Kyoto.
The identity was designed to feel warm and approachable, while fitting naturally into the Japanese 
urban context.
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C H OA  g i m b a p  Kyo t o
Logo
https://www.instagram.com/choa_gimbap_kyoto/
Client: CHOA gimbap
Role: Logo design
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Initial explorations for the visual identity



Logo design for Chez Marie-Louise, a cultural café and concept store based in Luynes (37), 
conceived as a meeting place for the local community.
The visual identity pays tribute to Marie-Louise, a strong-minded and independent great-grand-
mother, through a simple, warm and distinctive mark.
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C h e z  M a r i e - L o u i s e
Logo
https://www.instagram.com/chez_marielouise/
Client: Chez Marie-Louise
Role: Logo design
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Initial explorations for the visual identity



Logo design for Chanoki Paris, a Paris-based brand dedicated to exceptional Japanese teas.
Inspired by the word Chanoki (“tea plant” in Japanese), the identity reflects authenticity, a close 
relationship with Japanese producers, and a restrained, contemporary aesthetic suited to a European 
audience.
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C h a n o k i  Pa r i s
Logo
https://www.chanoki.fr/
Client: Chanoki
Role: Logo design
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Initial explorations for the visual identity



Logo and visual design for BiscuitsOriz, a biscuit brand founded in 2016 in the Touraine region.
The identity highlights gluten-free rice-flour biscuits while incorporating a subtle Japanese sensibili-
ty linked to the pastry chef’s background.
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B i s c u i t s O r i z
Logo,  Visuals  & Photography  
https://biscuitsoriz.com/
Client: BiscuitsOriz
Role: Logo design
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Initial explorations for the visual identity



A selection of graphic design projects focused on print. Each piece responds to its specific context 
and audience, with a consistent emphasis on clarity and visual balance.
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O t h e r  P r i n t  &  E d i t o r i a l
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【UN-habitat】- CiCoSA Implementation Guide

【Case.】 - Restaurant : Illustrations pour la carte de menu

【Stand 17】- Card

【Stand 17】- Card
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Po r t r a i t
Photography 

Selection of portrait photography created in various settings, focusing on expression, personality 
and balanced composition.

【Camille Chaleil】- Ceramicist

【Jeremiah Oudin】- Jeweler 【Camille Lévêque】- Ceramicist【Noémie Gosset】- Shiatsu therapist
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【 Rodolphe & Mélanie】- Restaurant

【Miya Tokita】- Esthetician

【Kaori Gallon】- Herbalist 【Blue & Leon】- Baby and Dog

【Camille Chaleil & Stand17】- Ceramicist & Floral Art

【Laïla Farah】- Yoga teacher



Product photography highlighting form, texture and detail, with careful attention to each object’s 
visual identity and overall atmosphere.
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P r o d u c t
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【Marine Aïello】- Ceramic

【Camille Chaleil】- Ceramic 【Stand17】- Ceramic 【Mimiko】- Room fragrance

【Case.】- Restaurant
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【TOPHY Infusette herb-ty】- Herbal tea 【Zakuro kou】- Incense

【Yoïsho!】- Taiyaki 【Kenzo】- Brocante

【Marine Aïello】- Ceramics Exhibition 【Chez moi】- Soap


